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Abstract 

Young Bhutan Network was formed under Department of Youths and Sports to streamline the 

functions of youth-led groups in Bhutan through proper coordination and networking. Using the 

Social Exchange theory as a framework, this study seeks to understand the reasons, needs and 

benefits for Bhutanese youth volunteers participating in volunteering activities and examine the 

variables that predict their participation. A sample of 150 volunteers from six youth-led groups 

were interviewed in a self-administered questionnaire using Proportionate Stratified Random 

Sampling method with sampling fraction of ½. The Pearson Correlation shows strong linear 

relationship between participation and need (r=.671, p=0.01), followed by reason (r=.643, 

p=0.01 to volunteer, and the perceived benefit (r=.620, p=0.01) of volunteering. Multiple linear 

regression analysis indicates “benefit” (p=.000) as the strongest predictor for volunteering, 

followed by “need” (p=.001). However, the “reason” (p=.304) do not significantly contribute in 

predicting volunteerism. In assessing the relationship between social responsibility and 

volunteerism, characterized by volunteer identity and low volunteering cost, the positive 

correlation results reveal a positive effects. Finally, the thematic analysis of perceived benefits 

and expectations of Young Bhutan Network on youth groups attest the importance of such 

institutions on youth-led groups to foster community volunteerism. 

 

Keywords: Benefits, Needs, Participation, Social responsibility, Volunteering, Young Bhutan 

Network 
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CHAPTER ONE 

Introduction 

Volunteerism in Bhutan is deeply rooted in its traditional belief systems. It is a community 

practice where it follows the principle of national self-reliance, community participation and social 

cohesion through voluntary activities. Traditionally, Bhutanese people and society depended very 

much on helping each other to build houses, harvest crops, do farm works and other community 

activities. This has helped gather manpower to overcome shortage of labour in a small Bhutanese 

community (Choden, 2003). As an agrarian society, Bhutanese relied on locally available self-help 

mechanism to address various challenges in society. Governed and organized by unwritten rules, 

procedures, and systems, coordination, collaboration, and consolidation were very important in 

traditional society which depended largely on self-help and interdependence. This community 

traditional volunteerism enabled active youth engagement in building societal leadership, meet and 

socialize with others (Chuki, 2017). 

Volunteerism enabled various interactions that take place in different realms of the social, 

economic and cultural life which improved community vitality. This interactive environment 

fomented by the necessities of inter-dependence are the foundations of a stable and cohesive 

society in traditional Bhutan. Voluntary activities through interactive participation improved level 

of trust among members which is a prerequisite of harmonious society (Kinga, 2008). 

The notion of modern volunteerism and social responsibility which is gaining popularity 

among Bhutanese youth groups are the continuation of traditional Bhutanese ways of helping each 

other (Choden, 2003). Present volunteer organizations could draw lessons from the traditional self-

help mechanisms to build a sustainable and humane society based on the values of interdependence 

and peaceful coexistence to address common challenges (Chuki, 2017). 

Bhutan has a very young population with about 31% of the population between the age 

bars of 13 to 24 years old. Youth constitute a unique group within our society (Department of 

Youth and Sports, 2011) who represent a positive force with enormous potential to contribute to 

development (Department of Youth and Sports, 2010). In order to provide them with opportunities 

to grow, develop and prosper as fully engaged, responsive, and productive citizens, the Royal 

Government of Bhutan has always accorded a high importance to the youth. Moreover, to engage 
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them in meaningful and productive activities many youth-led groups have evolved over the years 

(Department of Youth and Sports, 2017). Young Bhutan Network under Department of Youth and 

Sports of Ministry of Education brings together youth-led groups to collaborate, cooperate and 

consolidate the community voluntary activities carried out by various youth groups. There are 

eight youth-led groups registered with Young Bhutan Network in 2018. They include A11A, 

DAISAN, YPEER, Y-VIA, Generation Y-Youth, CBS, BSLY, and RIM Zhenphen Tshogpa. 

In light of the growing interest among youth engagement in volunteering activities, studies 

on the understanding of youth participation are necessary. The first part of current study focuses 

on youth participation and examine the benefits, needs, and reasons why they get involved in 

volunteering programs. Secondly, it also attempts to study the relationship between volunteerism 

and Social responsibility among youth volunteers (Hamzah, Suandi, Shah, Ismail, & Hamzah, 

2016). The third part of the study seeks to understand the youth volunteers’ perception and opinion 

on Young Bhutan Network. 

Problem Statement and Significance of the study 

The studies have investigated why people volunteer and what benefits volunteers gain from 

helping others. It is asserted that people in different countries have different perceptions of 

volunteering, differing with cultures, political climate, government policy and history (King, 

Nichols, & King, 1999). This is due to a common fact that helping others has been found to be an 

important and consistent factor amongst volunteers of all ages in all countries (Brudney, 2016). 

Volunteering has a positive impact both on volunteer’s part and at large the community. Therefore, 

it is deemed necessary to create and support youth volunteers through empowering youth-led 

groups under Young Bhutan Network in Bhutan. There is a dearth of study related to youth 

volunteerism and the reasons for youth participation in volunteering activities in Bhutan despite 

growing number of youth-led groups committed to community volunteerism. Hence first part of 

this study has been undertaken to examine the "benefits", "needs" and "reasons" that influence 

Bhutanese youth involvement in volunteerism. 

Some studies have posited a positive relationship between volunteering and social 

responsibility among youth volunteers (Planty, Bozick, & Regnier, 2006). This leads to an 

assumption that social responsibility is likely to be the basis for volunteering, as well as paid work. 

https://paperpile.com/c/mTKfS6/xchf
https://paperpile.com/c/mTKfS6/xchf
https://paperpile.com/c/mTKfS6/5zdA
https://paperpile.com/c/mTKfS6/iipt
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However, some studies have found a null and even negative relationship between volunteering and 

social responsibility (Gallant, Smale, & Arai, 2010). Therefore, the second part of the study aims 

at assessing the relationship between youth volunteering and social responsibility among 

Bhutanese youth volunteers. 

Research goal 

Understanding reasons for youth involvement in community volunteerism and its relationship with 

social responsibility to inform and garner necessary support from community and concerned 

organizations. 

Research objectives 

• Examine the relationship between participation and benefits, needs and reasons that 

influence youth involvement in community volunteerism. 

• Assess the strongest predictor from these three factors for youth volunteering. 

• Assess relationship between social responsibility and volunteerism. 

• Examine youth volunteers’ awareness and perception on Young Bhutan Network. 

Research questions 

• What are the perceived benefits, reasons, and needs that influence youth volunteerism? 

• What is the relationship between participation and benefits, reasons and needs of 

volunteering? 

• Which among these three factors is the strongest predictor for volunteering? 

• What are the benefits of youth volunteerism in social capital? (Identifying main pillars for 

social capital) 

• Does social responsibility of an individual has any relation with volunteerism? 

• Are youth volunteers aware of YBN? If so, what is their perception on it? 

 

https://paperpile.com/c/mTKfS6/Rq0r
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CHAPTER TWO 

Literature Review 

Definition of volunteer and volunteerism 

There is no particular universally accepted definition for volunteers. According to Adler 

(2011) as quoted in one of the studies (Hamzah, Suandi, Arif Shah, Ismail, & Hamzah, 2014) states 

that volunteers are individuals who allot a part of their time to help community members without 

being materially rewarded; they assume responsibility for voluntary activity, seeking personal 

satisfaction and acquisition of new experience. “The terms volunteering, volunteerism and 

voluntary activities refer to a wide range of activities … undertaken of free will, for the general 

public good and where monetary reward is not the principal motivating factor.” (United Nations 

& United Nations Volunteers, 2016). 

Theoretical Frameworks of the study 

Social Exchange Theory 

A Sociologist (Homans, 1958) in his published work "Social Behavior as Exchange" 

defined social exchange as “the exchange of activity, tangible or intangible, and more or less 

rewarding or costly, between at least two persons”. It is asserted that (Lambe, Jay Lambe, Michael 

Wittmann, & Spekman, 2001) Social exchange theory views exchange as a social behavior that 

may result both in economic and social outcomes.  

Social Capital Theory 

Social capital is defined (Bourdieu, n.d.) as "the aggregate of the actual or potential 

resources which are linked to possession of a durable network of more or less institutionalized 

relationships of mutual acquaintance or recognition". According to Putnam and Stern (1993), 

social capital is often defined as "those features of social organization, such as trust, norms and 

networks that can improve the efficiency of society by facilitating coordinated actions". 

Contextualizing it in Bhutanese community, it is simply understood as interpersonal relationship 

built on mutual trust (blo ted) and the norms of reciprocity (phen tshun nyam phen) that facilitate 

collective (mnyam rub) action to achieve common goals (spyi mthun dmigs don) (Dorji, 2013). 

https://paperpile.com/c/mTKfS6/Jgzq
https://paperpile.com/c/mTKfS6/fh8P
https://paperpile.com/c/mTKfS6/fh8P
https://paperpile.com/c/mTKfS6/9wRZ
https://paperpile.com/c/mTKfS6/Ywrj
https://paperpile.com/c/mTKfS6/Ywrj
https://paperpile.com/c/mTKfS6/j8En
https://paperpile.com/c/mTKfS6/hb2s
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Benefits of participation in volunteering 

Youths have different motives and benefits from taking part in volunteering activities 

(Smith et al., 2010). The decision to volunteer is based on a rational weighing of its costs and 

benefits (Wilson, 2000). Among multiple benefits of volunteering as shown in various literatures, 

personal skill development, sense of civic responsibility, career choice and employability are some 

of the benefits (Hall, McKeown, Roberts, & Canada, 2001). It is also asserted (Holdsworth & 

Quinn, 2010) that instrumental motives and benefits such as those relating to career development 

are considered very important as it helps in building their personal capital. 

Some studies identified volunteering programmes that maximizes benefits to youth 

volunteers. Such as ones that provide opportunities for youth autonomy and decision-making, 

collaborative work with youth and adults, reflection, psychological engagement, and building 

competence, confidence, character, connection and caring attitude (Stukas, Gil Clary, & Snyder, 

1999). 

It is also found that irrespective of age, volunteering does have positive benefits on physical 

and psychological well-being of the volunteers (Van Willigen, 2000). Researchers have grouped 

benefits into three categories: material, solidary, and purposive. Materials include tangible rewards 

associated with monetary value. Solidary are intangible benefits of social rewards such as 

recognition and respect from others that one gains as a result of one’s service. Purposive benefits 

are also intangible benefits that a volunteer reaps as they strive to fulfil organisational or group’s 

goals (Clark & Wilson, 1961). 

In order to encourage and sustain participation in volunteerism, the benefits should be 

maximised and the costs be minimized where the volunteers experience as a result of their 

participation (Chinman & Wandersman, 1999).  

Need to volunteer 

As affirmed in a similar study (Hamzah et al., 2014), the need to volunteer is motivated 

self-interest according to the Social Exchange theory. Self-interest and interdependence are central 

properties of social exchange (Lawler & Thye, 1999). These basic forms of interaction among 

volunteers happen when they have something of value to each other in volunteering activities, and 

they have to decide whether to exchange and in what amounts (Lawler, 2001). The concepts of 

https://paperpile.com/c/mTKfS6/elyM
https://paperpile.com/c/mTKfS6/cWxT
https://paperpile.com/c/mTKfS6/Xtvg
https://paperpile.com/c/mTKfS6/RZeD
https://paperpile.com/c/mTKfS6/RZeD
https://paperpile.com/c/mTKfS6/GEHI
https://paperpile.com/c/mTKfS6/GEHI
https://paperpile.com/c/mTKfS6/ZvHa
https://paperpile.com/c/mTKfS6/uAjL
https://paperpile.com/c/mTKfS6/2CJB
https://paperpile.com/c/mTKfS6/Jgzq
https://paperpile.com/c/mTKfS6/6pHN
https://paperpile.com/c/mTKfS6/DOyK


COMMUNITY VOLUNTEERISM AMONG YOUTH 

6 
 

individualism is used to explain exchange processes. To Homans the meaning of individual self-

interest is a combination of economic and psychological needs (Ekeh, 1974). Community 

volunteers participate in volunteerism with individual self-interest in need of economic and 

psychological needs. According to Michael, in social exchange, self-interest is not a negative thing 

as one perceives. When individual’s self-interest is recognized, it guides and reinforces 

interpersonal relationships for the advancement of both parties' self-interest (Roloff, 1981). Thus, 

in volunteerism through pursuit of self-interest, it will help in fulfilling the economic and 

psychological needs of the volunteers. 

Volunteering can also contribute in enhancement of social capital (Wollebaek & Selle, 

2002) and human capital (McNamara & Gonzales, 2011) like knowledge, skills, abilities, 

leadership opportunities and work experience. These serve as a pathway to employment through 

increases in one’s social capital and human capital. The research findings consistently indicates 

strong correlations between social capital and the tendency to volunteer (Wilson, 2000), 

underscoring the importance of social capital in sustenance of same vigour for voluntary activities 

among youths.  

Reasons to get involved in volunteering activities 

Many studies have investigated the reasons as to why people volunteer and what motivates 

people to volunteer. The reasons for volunteering varies in myriads depending on the type of 

services volunteers provide, the section of beneficiaries volunteers target, and the context of 

volunteerism based on  local cultures, political climate, government policy and history (Hamzah 

et al., 2014). This is due to the fact that helping and benefiting others has been consistently the 

central factors amongst volunteers of all ages (Brudney, 2016).  

Motivational factors are the reasons behind volunteering that encourages large numbers of 

people to come forward to contribute voluntary services in the community. Yeung (2004) 

identified different motivations such as altruism, social contact, personal interest and emotional 

needs as some of the reasons for people’s involvement in volunteering activities. Among these 

motives, youth volunteering is especially associated with sharpening one’s job skills, gaining work 

experiences, building a resume, and building good rapport with others which increases the 

probability of employment opportunities for those unemployed volunteers. For student volunteers, 

https://paperpile.com/c/mTKfS6/QpCB
https://paperpile.com/c/mTKfS6/lJL7
https://paperpile.com/c/mTKfS6/cS7d
https://paperpile.com/c/mTKfS6/cS7d
https://paperpile.com/c/mTKfS6/dGl4
https://paperpile.com/c/mTKfS6/cWxT
https://paperpile.com/c/mTKfS6/Jgzq
https://paperpile.com/c/mTKfS6/Jgzq
https://paperpile.com/c/mTKfS6/5zdA
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their primary reasons for volunteering were to help someone in their community; to learn new 

skills; to respond to their needs or skills; and, to help gain experience to benefit their future career 

(Smith et al., 2010). 

Relationship between volunteerism and social responsibility 

Social responsibility is the obligation of individuals or entities to be supportive of the 

society in which they live. It is a return of support one gets from society in reciprocity. There is an 

existence of reciprocal benefits if we do it correctly. It encompasses a broad topic that covers the 

idea of moral duties that people have in society. Haynes (n.d) argues that, there are many things 

we must do to be socially responsible, including being considerate of others and acting to improve 

the overall wellbeing of the society. 

Social responsibility is an ethical framework and suggests that an entity, be it an 

organisation or individual, has an obligation to act for the benefit of the society at large (“Social 

responsibility,” n.d.). It is an ethical theory, in which individual volunteers and youth-led volunteer 

groups in context of this study are accountable for fulfilling their civic duty; their actions and 

activities must benefit the community and whole of society at large (“Social Responsibility and 

Ethics | Who Is Responsible And Why?,” n.d.).  

It also refers to identifying oneself with the community or society, and helping and caring 

for people there (Scales, Blyth, Berkas, & Kielsmeier, 2000). The studies have posited that, social 

responsibility is likely to be the basis for volunteering, as well as paid work (Cheung, Wing Lo, & 

Liu, 2014). Putnam (2000 as cited in Harraka, 2002) further supports that high levels of volunteer 

activity promote a general sense of responsibility, strengthen social bonds and contribute to a 

healthy society. 

 

 

 

 

 

 

https://paperpile.com/c/mTKfS6/elyM
https://paperpile.com/c/mTKfS6/H54k
https://paperpile.com/c/mTKfS6/H54k
https://paperpile.com/c/mTKfS6/uF9u
https://paperpile.com/c/mTKfS6/uF9u
https://paperpile.com/c/mTKfS6/VTRY
https://paperpile.com/c/mTKfS6/RAob
https://paperpile.com/c/mTKfS6/RAob
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CHAPTER THREE 

                                                      Methodology 

Methods and Samples 

Out of eight registered youth groups under Young Bhutan Network as of October 2018, 

one group called A11A is not active and it is on verge of dissolution. Community Based Scouts is 

led by and the members are all adults, thus, this study omitted this group as well. Therefore, the 

study sampled 215 (n) youths of six youth groups out of about 430 (N) active members registered 

with six groups using Proportionate Stratified Random Sampling method with sampling fraction 

of ½.  

The entire population of youth volunteers under Young Bhutan Network is divided into six 

youth-led groups and then samples are drawn randomly from each layer. The sample size of each 

stratum in this technique is proportionate to the population size of the stratum when compared 

against entire population. This method according to Milton and Arnold (2003) has an advantage 

of narrowing the differences between different types of individuals through classification. It also 

becomes conducive to extract representative samples from the group and reduce the sample size. 

The questionnaire was designed with semi-structured questions to collect both quantitative 

and qualitative data for the study. A total of 150 (70% respondent rate) youth volunteers from six 

youth-led groups participated in an online survey using self-administered questionnaires. Since 

most of the participants are in schools and colleges scattered across Thimphu Dzongkhag and even 

beyond, self-administered questionnaire through online platforms was most appropriate means of 

data collection. The use of self-administered questionnaires is an efficient data collection 

procedure which achieves a high cooperation rate, especially from youths. This method of data 

collection has advantages such as, respondents can answer at their convenience, no need of seeking 

interview appointment, no interviewer to inject bias in a way questions are asked, and cost-

effective (Sudman, Greeley, & Pinto, 1965).  
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Table 1: The population and the sample size of the study. 

Youth Group BSLY Generation 

Y-Youth 

YPEER DAISAN YVIA RIM 

Zhenphen 

Tshogpa 

Total 

No. of 

members 

(active) 

80 30 100 20 80 120 N=430 

Sample size 40 15 50 10 40 60 n=215 

Actual 

respondent 

29 6 25 9 22 59 n=150 

 

 

Measurement tools 

To find the relationship between Participation in volunteering activities and benefits, needs 

and reasons, 5-point Likert scale format of questionnaires are used. The questionnaires were 

adapted and modified form of tools used by Hamzah et al, (2016) in similar study carried out in 

Malaysia. 

In determining relationship between Social Responsibility and Volunteerism, 5-point 

Likert scale format of questionnaires are used. This measurement tools are adapted and modified 

form of similar studies done by other authors (Callero et al, 1987; Omota et al, 2000; Grootaert & 

van Bastelaer, 2002). 

Analysis tools 

The data collected is tabulated and analyzed using Microsoft excel and IBM SPSS 

(Statistical Package for Social Sciences) version 25.0. Statistical tests such as Descriptive analysis, 

Correlation and Regression analysis are done using the mentioned statistical analysis tools. 
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Qualitative data were analysed using Braun and Clarke’s (2006) six-step thematic analysis 

framework with the data, generate initial codes, research for themes, review themes, define themes, 

and write-up. 

Ethical consideration 

The Royal Institute of Management approved the conduct of this study following an 

endorsement of the research topic by Programme Coordinator and the supervisor. Formal 

consent was also sought from Department of Youth and Sports and Young Bhutan Network to 

collect data from youth-led groups under YBN. The goals and objectives of the study were 

explained to youth leaders and the youth volunteers. Whatever information collected from the 

respondents will be confidential and not used beyond this academic purpose. Relevant findings 

of other similar researches and studies are dully cited giving due credits.  

 

Table 2: Research matrix 

Research questions Methodology Analysis 

Demographic information of the 

respondents 

Self-administered questionnaires Descriptive 

Relationship between participation in 

volunteerism and benefits, needs and 

reasons 

 

 

5-point Likert scale questionnaires 

adapted and modified from similar 

studies 

 

Correlation  

        & 

  Regression 
Relationship between Social 

Responsibility and Volunteerism 

Perception on YBN 
 Semi-structured questions 

Thematic 

analysis 
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CHAPTER FOUR 

Results and Discussion 

Respondent’s demographic characteristics 

Taking six youth-led groups with total population of 430 (N) active members as a survey 

population, the study sampled 215 members out of which only 150 (n) members responded in the 

survey. The respondent rate is approximately 70% of the sampled population with 53% (80) and 

47% (71) female and male participants respectively.  

Within the age range of 15-30, maximum participants fall within the age bar of 21-25 

(n=68), followed by 16-20 (n=57), 26-30 (n=19), and 3 each in less than 15 and more than 30 years 

old. About 85% (n=128) of the participants fall under the youth category of age ranging from 13-

24 as defined by National Youth Policy (2010). Most (n=126, 83%) of the respondents are students 

or trainees, while 12% (n=18) of the participants are gainfully employed. Rest (n=6) of the 

respondents are falling under unemployed status. 

 

 

                  Figure1: Age distribution of respondents  
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Relationship between Participation and Benefits, Needs and Reasons 

Bivariate Correlation (Pearson’s r) 

The relationships between participation and benefit, need and reason were analysed using 

the Pearson product-moment correlation coefficients. Preliminary analyses were performed to 

ensure that there were no violations of the assumptions of normality and linearity. As shown below 

(Table 3), according to Cohen (2013), the strongest linear relationship was found to exist between 

participation and needs to volunteer (r =0.672, p = 0.01). The positive correlation coefficient of 

0.672 indicates the score of frequency for participation and the rating of needs to participate in 

volunteering activities. This means that the stronger the needs to get involved in volunteering 

activities, the higher the frequency of participation in volunteering activities in last six months. 

For example, the respondents’ needs to volunteer include the need to encourage sharing among 

communities, feeling sense of accomplishments by doing something useful in the community, and 

taking part in voluntary programs is a responsible act towards the development of the country.  

The second highest relationship was found between participation and reasons for 

volunteers (r= 0.643, p = 0.01) and the correlation coefficient indicates that there is a strong 

positive linear relationship between participation and reasons for volunteers. The result shows that 

the stronger the reasons of volunteering, the higher the participations. The reasons for voluntary 

activities reported by the respondents included improving employability, help support corporate 

responsibility, support the government development policies, and creates social network of trust 

and cooperation.  

Finally, the relationship was found between participation and the perceived benefits of 

volunteering (r = 0.620, p=0.01) and a value of 0.620 indicates a positive linear relationship. 

Examples of the perceived benefits from taking part in volunteering activities among the 

respondents included polish leadership skills, mould good values, increase social capital, and 

enhance sense of belonging. 

 

 

 

 

https://paperpile.com/c/mTKfS6/4S6T
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Table 3: Correlation between Participation and benefits, needs and reasons 

Variables M SD Participation Benefits Needs Reasons 

Participation 16.000 2.903 1 .620** .671** .643** 

Benefits 4.053 .970 .620** 1 .627** .659** 

Needs 4.103 .809 .671** .627** 1 .855** 

Reasons 4.035 .819 .643** .659** .855** 1 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Regression analysis on Predictors of participation to volunteer 

The data were further analysed using a utilized multiple regression analysis to identify the 

factors which influence participation in volunteering activities. These factors included "benefit", 

"need" and "reason". This regression analysis would show the relationship between participation 

(dependent variable) and benefits, needs and reasons (independent variables). The analysis is 

checked at confidence level of 95% and the 150 samples are used through primary data collection 

to study the relationship between variables. 
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Table 4: Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate Change Statistics 

Sig. F Change 

1 .720a .520 .510 2.03255 .000 

1. Predictors: (Constant), Needs, Benefits, Reasons 

As depicted in the model summary, the correlation coefficient (R) is 0.720 which indicates 

that there is a positive correlation between independent (needs, benefits and reasons) and 

dependent (participation) variables. The R Square value is 0.520, which means 1% change in 

standard deviation of independent variables (needs, benefits and reasons) will lead to 52% change 

in standard deviation of dependent variable (participation). 

 

Table 5: ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1  Regression 652.833 3 217.611 52.674 .000b 

 Residual 603.167 146 4.131     

 Total 1256.000 149       

 

a. Dependent Variable: Participation 

b. Predictors: (Constant), Needs, Benefits, Reasons 

The ANOVA is used to test the significance level of the variables. At 95% confidence 

level, significance (Sig.) should be less than 0.05 so that the predictors or independent variables 
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have the predicting power. Here, since the Sig. is 0.00, independent variables (needs, benefits and 

reasons) are the good predictors of participation in volunteering activities. The overall regression 

model is significant, F (3,146) =52.674, p<0.01, R2=.52. 

 

Table 6: Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 95.0% Confidence 

Interval for B 

B Std. Error Beta Lower 

Bound 

Upper 

Bound 

1 

(Constant) 

5.028 .896   5.609 .000 3.256 6.799 

Benefits .911 .231 .304 3.941 .000 .454 1.367 

Reasons .424 .411 .120 1.032 .304 -.388 1.237 

Needs 1.357 .402 .378 3.380 .001 .564 2.151 

a. Dependent Variable: Participation 

  

The results indicate that there seems to be a positive relation between participation and 

reasons, needs and benefits. The analysis shows that benefits (p=.000) form the strongest predictor 

for the participation, followed by the needs variable (p=.001). However, the reasons (p=.304) do 

not contribute significantly in predicting the participation. The results show that higher the benefits 

gained from volunteering, the youths are more likely to take part in volunteering activities. 
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Benefits of youth volunteering in Social capital 

Volunteerism promotes values such as the bonds of trust and reciprocity created in social 

networks and it is likely to contribute to social capitals (Stukas, Daly, & Cowling, 2005). 

Therefore, in addition to statements on participation in volunteering, the study included a number 

of measures to assess the benefits of youth volunteering in social capital. A list of pillars for social 

capital are adapted from similar studies (Hamzah et al., 2014) and asked respondents to identify 

the main pillars for social capital gained from volunteering. 

As depicted in the following clustered bar chart, the means (M) for given items are 

compared to identify the main pillars for social capital. It is evident from the graph that team-work 

has the highest mean (M=4.49), followed closely by communication skills and lifelong learning 

(M=4.37). Then comes good ethics and morals, leadership skills, and critical thinking with means 

4.34, 4.03, and 4 respectively. Entrepreneurship ranks last among all pillars with mean of 3.59. 

The analysis of responses from 150 youth participants suggest teamwork as the main pillar for 

social capital from volunteering and the entrepreneurship with the least mean score does not seems 

to be promoted through volunteering. 

 

 

   

Figure 2: Ranking of pillars for Social Capital 
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Relationship between Participation and Social responsibility 

The following table shows Pearson correlation between participation and social 

responsibility, perceived volunteer cost, and volunteer identity. The results indicate that there is a 

significant correlation between participation in volunteering activities and the social responsibility 

of the volunteers (r=.515, p=0.01). The social responsibility of the respondents were rated on 

Likert scale items such as care for unfortunate individuals in society, importance of helping each 

other, and being part of the community one lives in. Volunteer identity (r=.481, p=0.01) also 

indicates to have significant linear relationship with participation in volunteering activities. 

Volunteer identity were measured based on respondents’ rating on statements like volunteering is 

important part of who I am, being volunteer means more than just volunteering, and I would feel 

a loss if I were forced to give up volunteering. However, the volunteer cost does not seems to have 

significant correlation with participation in volunteering activities (r=.023, p=0.01). Volunteer cost 

includes volunteering is emotionally draining, time consuming, disappointing, physically tiring, 

frustrating, depressing, and easy.  

 

Table 7: Correlation between Participation and Social Responsibility 

  Participation Social responsibility Volunteer cost Volunteer identity 

Participation 1 .515** .023 .481** 

Social responsibility .515** 1 .041 .487** 

Volunteer cost .023 .041 1 .168* 

Volunteer identity .481** .487** .168* 1 

** Correlation is significant at the 0.01 level (2-tailed) 

** Correlation is significant at the 0.05 level (2-tailed) 
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Perception on Young Bhutan Network (YBN) 

Respondent’s awareness on YBN 

Department of Youth and Sports under Ministry of Education has created Young Bhutan 

Network (YBN) with a primary objective to bring together various youth-led groups to collaborate 

and coordinate various youth initiatives. Over nine different youth-led groups registered under 

YBN early this year. Under its umbrella, various activities were conducted in collaboration with 

registered youth-led groups and other organisations. However, the study shows that not all 

members are aware of YBN. Only 63% (n=93) of the respondents are aware of YBN, and 

remaining 38% (n=57) have no idea of it as depicted in the table below. 

 

 

 

 

 

 

 

 

 

Figure 3: Awareness on YBN 

 

Perceived benefits of YBN on youth groups 

The thematic analysis of the responses from 93 (62%) youth volunteers who are aware of 

YBN on its benefits for youth groups are in myriads. The respondents feel that YBN acts as its 

guiding organisation. It creates various platforms to bring different youth groups together for a 

discussion on pressing youth and community issues. This helps in brainstorming ways and means 
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to address the issues with practical solutions. Being a registered youth-led groups of formal 

organisation like YBN gives authenticity and authority to plan and implement various community 

volunteerism and social services. 

Young Bhutan Network helps in creating wider networks of youth groups with relevant 

stakeholders. This has reportedly helped the youth groups to get financial and technical assistance 

from various government, non-government and private organisations. It encourages collaboration 

among youth groups and other organisations. Following the formation of YBN, some of the 

evident collaborative programs of youth-led groups include plantation of trees on social forestry 

day, youth festival, cleaning campaigns, fundraising for social causes among others. 

It enhances relation on individual level of the youths and at large among youth-groups. The 

respondents also feel that it is one way of youth empowerment where they are brought to a common 

forum and express their views and opinions on youth and community issues. Uniting the diverse 

youth groups, it helps consolidate social capitals such as team building, networking, relationship, 

interaction, trust, leadership skills, and communication skills (Baum & Ziersch, 2003). 

 

Expectations from YBN 

Among many expectations expressed by respondents to a self-administered question, one 

of the common expectations is the formation of YBN board with representatives of youth-led 

groups. This according to the respondents would help coordinate and plan various programs related 

to youth and community volunteerism. The respondents also suggest for an annual seed fund for 

the registered youth groups to enable it to carry-out its planned activities. Some of the respondents 

stressed on need of leadership and capacity building trainings and workshops for the youth leaders.  

Knowing the importance and effectiveness of YBN for youth-led groups, the participants 

recommend it to take the focus further to remote Dzongkhags where there are many similar youth-

led groups. They also suggest formation of regional YBN wings to help other youth-led groups 

who are committing their selfless services for our society.  

According to the respondents, there is a need of YBN to facilitate more coordination 

meetings among youth-led groups for further collaboration. This would not only help in making 

https://paperpile.com/c/mTKfS6/FDlZ
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greater impacts in the community, but would also be resource and cost-efficient together. They 

expect YBN to organise more programs like the youth festival with various programs that engages 

the youths in many ways. As majority of the respondents are in high schools and colleges, they 

recommend YBN to organize entrepreneurship programs in summer and winter breaks to 

encourage more youths to take up entrepreneurship careers. This according to them would be real 

youth empowerment. 
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CHAPTER FIVE 

Conclusion and Recommendation 

Volunteerism in Bhutan is deeply rooted in its traditional system and follows the principle 

of national self-reliance, community participation and social cohesion. Even to these days, the 

community volunteerism is in practice largely among youth-led groups. Thus, it merits the support 

of relevant stakeholders through understanding the underlying reasons, needs and benefits for the 

volunteers. As indicated by this study, there is a positive relationship between youth participation 

in volunteering and reasons, needs and benefits. Among these factors of volunteerism, the 

perceived benefits of volunteering forms the strongest predictor followed by the need to volunteer. 

As evident from many similar studies, volunteerism plays a great role in promoting the 

social capital among the participants. The respondents ranked team work, communication skills, 

life-long learning, good ethics and morals as main pillars for social capital which are gained from 

participating in volunteering activities. However, it seems like volunteerism does not instill 

leadership skills and entrepreneurship skills to the volunteers. The studies have posited that, social 

responsibility is likely to be the basis for volunteering and even enjoy the reciprocal relationship. 

It supports the findings of earlier studies, where a strong positive relationship is found to exist 

between the level of social responsibility and volunteering tendency among Bhutanese youths. 

The final part of this study assessed the awareness of youth volunteers on Young Bhutan 

Network, its benefits and the expectations for the youth-led groups. Majority of the respondents 

seems to be aware of the YBN and its role in promoting youth-led groups. While youth volunteers 

acknowledge the support of YBN, they expects it to do more to bring together different youth-led 

volunteer groups and streamline its functions to diversify the type of volunteering services they 

provide to the society. 

The findings recommend relevant stakeholders to continue support and create conducive 

environment for youth volunteers through leadership trainings, capacity development and financial 

assistance. This will further encourage youth volunteers in making greater impacts in the 

community through volunteerism. However, in-depth empirical studies on similar subjects need to 

be done to understand underlying factors for the sustenance and furtherance of youth volunteerism. 
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Annexure 

Questionnaire 

Community Volunteerism among youth-led groups under Young Bhutan Network, Thimphu 

The purpose of this study is to understand reasons for youth involvement in community 

volunteerism and its relationship with social responsibility. Your response is extremely important 

to take youth volunteerism to a greater height through feedbacks and discussion with relevant 

stakeholders. 

I. Respondent’s information 

Name:………………………………… 

Gender:………………………………... 

Age (tick most appropriate option)     <15     16-20      21-25        26-30      >30 

Highest level of education attained (tick most appropriate option) 

            Primary   

           Secondary   

           High school  

           Diploma   

           Degree/University  

           Post graduate 

           Others 

Your employment status (tick most appropriate option) 

            Employed   

            Unemployed   

            Student/Trainee   
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            Others 

You are a member of which Youth-led group 

           BSLY  

           Generation Y-Youth 

           YPEER  

            DAISAN   

          Y-VIA  

           RIM Zhenphen Tshogpa 

How many times did you volunteer in last 6 months? 

……………………………. 

 

II. Reasons, Benefits and Needs from volunteering 

Expected benefits from volunteering (rate against each benefits) 

(Strongly disagree (1)    Disagree (2)    Neutral (3)    Agree (4)    Strongly agree (5)) 

i. Volunteering activities polish my leadership skills 

ii. Volunteering activities mould good values in me 

iii. Volunteering activities provide the opportunity to increase social capital 

iv. Volunteering activities improve social interaction 

v. Volunteering activities help problem-solving 

vi. Volunteering activities boost self-confidence 

vii. Volunteering activities create happiness 

viii. Volunteering activities enhance sense of belonging 
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Benefits of youth volunteering in social capital (Identifying main pillars for social capital) 

(Strongly disagree (1)    Disagree (2)    Neutral (3)    Agree (4)    Strongly agree (5)) 

i. Leadership 

ii. Entrepreneurship 

iii. Team work 

iv. Communication 

v. Good ethics and moral 

vi. Life-long learning 

vii. Critical thinking 

Reasons for participating in volunteering activities  

(Strongly disagree (1)    Disagree (2)    Neutral (3)    Agree (4)    Strongly agree (5)) 

i. Involvement in volunteering activities helps improve employability 

ii. Participating in volunteering activities helps me make new friends 

iii. Getting involved in volunteering activities helps to develop new contacts 

iv. Participating involved in volunteering activities enriched positive lifestyle choices and 

behavior 

v. Involvement in volunteering activities makes me feel appreciated 

vi. Involvement in volunteering activities helps me fulfill a religious requirement 

vii. Participation in volunteering activities help support corporate social responsibility 

viii. Participation in volunteering activities enables me to support the government development 

policies 

ix. Involvement in volunteering activities can create social networks of trust and cooperation 
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Need to get involved in volunteering activities  

(Strongly disagree (1)    Disagree (2)    Neutral (3)    Agree (4)    Strongly agree (5)) 

i. I feel I am doing the right thing 

ii. I need to have a sense of accomplishment 

iii. I feel I can play a role in community development 

iv. I need to fulfill a spiritual obligation 

v. I need help with my personal growth 

vi. I need to encourage sharing among communities 

vii. I need to make life better for the coming generations 

viii. It helps me to deal better with my day to day problems 

ix. It gives me a sense of having accomplished something useful in my community 

x. It makes me act in a responsible manner towards the development of the country 

 

 

III. Volunteerism and Social Responsibility 

Volunteer identity  

(Strongly disagree (1)    Disagree (2)    Neutral (3)    Agree (4)    Strongly agree (5)) 

i. Volunteering is an important part of who I am 

ii. For me, being a volunteer means more than just volunteering 

iii. I would feel a loss if I were forced to give up volunteering 

iv. Volunteering is something I rarely even think about 

v. I really do not have any clear feelings about volunteering 
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Volunteer perceived cost  

(Strongly disagree (1)    Disagree (2)    Neutral (3)    Agree (4)    Strongly agree (5)) 

i. Emotionally draining 

ii. Time consuming 

iii. Disappointing 

iv. Physically tiring 

v. Frustrating 

vi. Depressing 

vii. Easy 

Social Responsibility  

(Strongly disagree (1)    Disagree (2)    Neutral (3)    Agree (4)    Strongly agree (5)) 

i. I care about unfortunate individuals in society 

ii. It is important for people to help each other 

iii. I am part of my society 

iv. I am part of the community in which I live 

v. If necessary, I would help my neighbors 

vi. If there is a chance, I would leave my society 

vii. If there is a chance, I would move away from the community in which I now live 

 

IV. Volunteer's opinion on Young Bhutan Network (YBN) 

Do you know that your group is registered youth group under YBN? 

Yes 



COMMUNITY VOLUNTEERISM AMONG YOUTH 

32 
 

No 

What are the benefits of YBN on your youth group? 

………………………………………………………………………………………………

… 

What more should YBN do to help your youth group better? 

………………………………………………………………………………………………

… 

 

 

 

……………………………….Thank you………………………………………………… 

 

 


